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Ph oto g r a p h e r Jo Wh a ley's 

e lectrica l ly·ch a rg ed p ic k le in 

"Sti ll life w ith Cold Fus io n "

s hot w ith th e Po l a r o id 

2 0 x 2 4 " ca m e ra-h igh li g hts 

tod ay' s d is t u rb ing m arria ge 

o f food and t echnology. 

W e lcome t o Test. It 's a p leasure t o j o in yo u in c e leb ra ting the p ub licat io n 

o f o ur te n t h issue . Thi s issue o ffe rs a strong f o c us o n e lectro n ic imaging, 

a d eve lo pm e nt w it h prof o und imp l icati o n s f o r the future o f pho t ogra ph y. 

At Po la r o id , we see t h e e m e rge n ce o f h yb ri d imaging 

as a n id ea l oppo r tu nity to uni te the best e lements 

of e lect ro n ic techno logy and si lve r-h a lide f il m - still 

the world ' s b est im a g e-re co rd ing medium. 

To exp lore t h e e le ctronic ph e n ome n o n in detail, 

Tes t recentl y spoke w it h s ix lead ing p ro fess iona ls in t h e 

fi e ld . W e ' re prese nting t hi s ins ig htfu l , and provocati ve , d iscu ss io n in 

t wo p a r ts, the fir s t o f whi c h app ea rs in t h i s issu e. P a rt Two w i ll f o ll o w 

in the s pring . 

W e' re a u g m e ntin g o ur cove rage of e lect r o ni c imaging by s howcas ing 

th e wo r k o f t wo p h o t ograph e rs - D enni s H e lmar, a n adve r t i s ing p hoto

g ra ph er w h o makes freq u e n t u se o f t h e computer, a nd Mike B e rge r, w h o 

marri es d ig ita l t e chno logy and im age t ra n sfer. 

W e a lso exam ine o n e of ph o t ogr a ph y ' s o ld e st t r a di t io n s - the la n d 

sca p e - in t h e wo r k o f N ea l R a nto u l , Eli zabeth A . H e nd e rs on a n d 

D a vid C a r t le d ge, a n d J ade Gat es . Yo u ' ll a lso s e e how Po la Gra ph and 

Po la P a n 35 m m s li d e f i lm ta k e o n a n ew loo k in t h e f as hi o n wo r k o f 

H assan J a ra n e, a long w it h t h e stri k in g image t ra n s f e rs o f Phi l ip Bekke r. 

As a lways , we w e lcom e your comme nts , suggestio n s , a nd images (d upli

cat es o r copies o nly). Please send t he m to: Pa ul B a ker, Po laroid Corp oration, 

575 Techno l ogy Squ are, Cambridge, M assachusetts 021.39. 

Th a n ks f o r yo ur co ntinue d s uppo r t of Test. 
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Katrln Eismann is curricu lum coor- A ll of his studio ' s work now involves Elmo Sapwater is Electronic 

dinator at the Center for Creative an electronic component. Imaging Editor for PHOTO> Electronic 

Imaging in Camden, Maine, which Dan P reda is laboratory coordina- Imaging magazine. In addition to 

provides hands-on instruction in tor for the undergraduate computer teaching courses in EI and computer 

photography, video and EI. A fre- center at the School of Visual Arts graphics , he has photographed 

quent lecturer on EI topics, she in New York. He is also a computer extensively in Thailand, Bolivia and 

is also an active "photo-imager. " artist whose work invo lves image Mexico and written numerous arti-

Bryce Flynn is a commerc ial pho- manipu lation, three-dimensional c les on EI subjects. 

tographer based in Foxboro, Massa- modeling and animation. We ' ll be presenting our EI forum in 

chusetts. H is studio spec ia lizes in Doug Rea heads the e lectronic two installments. Part I appears here; 

multiple-camera spec ia l effects for photography department at the Part II wi ll fo llow in our next issue. 

corporate c lients and makes exten- Rochester Institute of Techno logy 

s ive use of EI. in Rochester, New York . He has TEST: Does the increasing adoption 

John Lund is a San Francisco- previously worked as an editorial of EI spell the beginning of the end 

based advertising photographer who and documentary photographer. for traditional photographic skills, 

has been utilizing EI since 1990. techniques and equipment? 

(continued on page 3) 
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(continue d from p age ~) 

EISMANN: Absolutely not. Anyone 

creating im ages with the computer 

stil l needs to know compos ition. 

design. co lor balance , and lighting. 

Th e better the image you put into the 

computer, the better the image you'll 

get out of it. Many people expect the 

computer to solve problems like light 

balance, for example. As a result , 

average photographers are now 

becoming poor photo-illu strators. 

LUND: There's no s ubstitute for 

starting with a good image. It 's very 

inefficient to use the computer to 

try to salvage poor photography. 

REA: Right now, I ' d say EI comp le 

ments photography. But I think 

e lectron ic technology wi ll replace 

traditional image capture , processing , 

and output systems over the next few 

years faster than we had anticipated . 

The magic year of 2000 we used to 

read about was way off the mark. 

SAPWATER: Actually, I thought 

photography would be about 60/ 40 

e lectron ic over traditional by now. 

I think the investment has been 

more than many compan ies cou ld 

afford. Also, with technology, people 

a lways have this temptat io n to wait 

until prices drop before they buy. 

TEST: What are El's principal bene

fits to the commercia l or stud io 

photographer? 

EISMANN: It gives you the freedom 

to tryout different ideas. We can 

scan Po laroid images into the com

puter, drop them into a layout , and 

have the art director make changes 

before we take the final shot. 

LUND: With EI, you have more con

trol over your work than ever before. 

If you want total contro l , you can 

even provide the separation s. 

FLYNN: EI a lso lets you earn money 

that previously went to the service 

bureau. You're ab le to provide a 

more inclusive package- my c lients 

are very amenable to the idea that 

they can get photography and 

retouching from the same source . 

TEST: Will photographers who offer 

digita l services win business over 

those w ho don ' t? 

LUND: There's no q u estion about it . 

I get jobs every day- both photo

graphic and production work - tha t 

I wou ldn 't otherwise , because of my 

EI capab ilities. 

EISMANN: If I can hand a retouched 

chrome or digital file to the separa

tor, I'll get the business. 

SAPWATER: Sometimes, it ' s just a 

matter of psychology- many cl ients 

be lieve that if yo u have certain 

equ ipment, you can automatica lly 

do a better job . 
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PREDA: But d igita l services a lone 

aren 't enough . I think we could see 

a repeat of what happened with 

desktop publishing, wh ich was that 

anyone with a computer could ca ll 

himself a graphic designer, even 

if he d idn 't have the tra ining for it . 

Untrained photographers w ill get 

into EI, produce lots of bad im ages, 

lose business because their work 

isn 't that good, and then drop their 

prices so low that professionals 

can 't compete. Trad itiona l photogra

phers s h ou ld diversify into EI now to 

prevent that vacuum from occurring . 

Good photographers wi ll a lways h ave 

work if they move to EI. 

TEST: What advice would you g ive 

commerc ial photographers w ho 

have not yet invested t ime or money 

in EI, but are beginning to feel 

threatened by it? 

REA: Don't wait a n y longer. Your 

g race period is over. Fortun ate ly, 

photography h as the ab ility to 

migrate s low ly into EI. In that way, 

it ' s different from the print wor ld , 

which e lectron ic technology hit like a 

s ledgeh ammer. Photographers don't 

h ave to make the switch to digital 

yet, but they should get started. 

FLYNN : I ' d think rea l h a rd about 

what I wanted to do with my busi

ness over the next t en years . Photo 

graph ers who a re n 't looking into EI 

are being threatened by those who 



are establishing their capabilities. 

Unless you're among the photo

graphic e lite , and not just another 

pretty good photographer working 

your tail off like the rest of us , you ' ll 

be relegated to the second tier if 

you don 't have E I ski l ls. 

PREDA: Why not have fun and take 

a course and see what all the buzz 

is about? You'll pay between $500 

a nd $600 per semester and h ave 

access to a professional staff a nd 

good equipment. Don 't listen to 

rumors-experience EI for yourself, 

and then decide what you want to 

do with it. 

SAPWATER: I ' d tell them to relax. 

Their bus iness is not in danger of 

going by the wayside. There wi ll 

a lways be a n eed for still and video 

photography, and stock shots wil l 

increas ingly be going onto compact 

discs. I don't see traditiona l photog

raphers going out of business 

unless they want to. EI is evo lution , 

not revo lution. 

TEST: Do you have any suggestions 

for how commercial photographers 

could get started with EI? 

EISMANN: Get yourse lf a mid-ra nge 

piece of equipment like a Macintosh 

Centris 650. Most professional 

imagers will want at least a Quadra 

800 . And start talking with art direc

tors. Th e jobs will come . 

LUND: If you know you're going to 

do it, you have to do it on your own 

equipment . My favorite program is 

PhotoShop, but there are others . 

You ' ll need to spend time working 

with it - maybe in the evenings, if 

you have to . It ' s the same way you 

became a good photographer. A lso, 

line up a support group so that you 

can get advice, or answers to your 

questions if your system crashes. 

PREDA: I 'd try to create a barter 

arrangement with someone who had 

the necessary equipment-teach 

them traditional photography in ex

change for computer time or services. 

SAPWATER : Photographers might 

want to attend a computer trade 

show like Comdex, as well as read 

computer publications and EI arti

cles in photography magazines. 

There are a lso user groups devoted 

to imaging- the Corporate Imaging 

Assoc iation in Dallas , for example. 

On-line information services such 

as CompuServe also provide forums 

on computer topics. You can even 

down load images from these ser

vices into your own computer. 

FLYNN: I'd recommend buying a 

workstation f i rst, a fter taking a 

course in EI to see if you're com

fortab le with it a nd can master the 

ski l ls. You ' ll need to make a sub

stantial investment in hardware , 

though. Peop le fal l into the trap 
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of spending $5- 6K-you can learn 

a lot on those kinds of systems , but 

that ' s about it. The temptation is 

to invest as little as you can at the 

start, and that's an absolute ly fata l 

mistake that many peop le are mak

ing. You need to spend at least 

$10- 15K. If you buy too cheaply, 

you ' l l lose business to someone 

else who has twice as powerfu l a 

mach ine, can get the job done twice 

as fast , and charge ha lf as much. 

Of course , if you spend too much at 

first , you might be buying someth ing 

that you' ll still be paying for even 

after it ' s been surpassed by newer, 

faster, and cheaper computers. 

REA: The most important th ing is 

to t a ke sem inars and workshops. 

There's rea ll y no excuse not to 

explore EI . Not doing that is a lmost 

like saying "the camera isn 't ready 

for me to shoot with yet-I' l l keep 

painting. " I ' d a lso ta lk to peop le I 

knew at serv ice bureaus, and i ll u

strators who are work ing on the 

computer. All of th is migh t make 

photographers fee l a l itt le apprehen

sive , but I think that the next five to 

ten years will be the most exciting 

ones ever for photography. There ' l l 

be so much more opportunity. But 

those who are denying that won 't be 

ab le to participate. 

Remember to look for Part II of our 

EI roundtab le in the Spring/ Summer 

1994 issue of Test . • 

.I 



COMPUTERS AND 

BLENDING THE __ -- -.,~ 

BERGERUSEDTYPE 669 FILM 
TO (REATETHESE 

DIGITAL IMAGE TRANSFERS. 



• WITH R • 

diJtiNctive qcceNt 
" Growing up in Morocco, all we 

had was black-and-white TV, " 

Jarane says. "So when my fami ly 

moved to Europe during my school 

years, I suppose it was a lmost 

natural that I 'd fal l in love with 

fi lm noir, especia ll y the movies 

of Orson We l les. There is a basic 

emotiona l and dramatic tone in the 

p lay of shadow and l ight unique to 

these period fi lms." 

Primari ly a fashion photographer 

since 1990, Jarane recent ly moved 

San Francisco , where he did 

ed itorial work for two leading fashion

oriented magazines- MOOA and 

Fad-as we ll as for Image, the 

San Francisco Examiner's Sunday 

magazine. H e's a lso shot a wide 

variety of promotiona l materia ls 

for severa l of San Franc isco's top 

mode l ing agencies. 

To create h is s ignature look , 

which conveys a vivid sense of 

immediacy and intrigue, Jarane 

typica l ly shoots w ith a f lash-based 

drama l ight whose mechanics are 

simi lar to those of the tungsten 

lamps used in f il mmaking. 

He also makes innovative use 

of PolaGraph and Po laPan 

35mm instant black-and-white 

s lide film. 

" I do virtually a ll of my work 

with Po laGraph and Po laPan, " 

Jarane says . " My goa l in editorial 

work is to create a mood , a feeling 

in which my audience can partic i

pate. Both PolaGraph and Po laPan 

have an unusual grain that lets me 
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retain subtle detai l s yet sti ll main

tain the overal l tones and contrast 

of the s u bject. I haven 't been able 

to achieve this effect w ith any 

other f il m. " 

Just as important as their grain , 

however, is the f ilms' processing 

versat il ity, which has allowed Jarane 

to develop a proprietary, two-step 

processing procedure that he 

be l ieves g ives his Po laGraph and 

Po laPan images a " richer, more 

comp lex look. " 

Apart from its fi lm -noir fee l , 

Jarane's work owes one other debt 

to the cinema. 

" I see everything as motion, and 

try to give a photograph movement 

with in itself, " he says. " That ' s why 

I usually work with the foreground, 

rather than the background. I 'm try

ing to create images that you want 

to reach for. " • 
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Although his favorite artistic medium 

has become image transfer, Philip 

Bekker h ad precious little early experi-

ence with Po laroid film. 

" When I was working in South 

• L. 
Africa in the early 1980s, a box of 

Type 59 film cost about $160, " says 

Bekker. "Need less to say, I used it 

l I 
qu ite sparing ly for proofing." 

Now that he resides in Atl anta , 

Bekker makes libera l creative u se 

of Pol aro id f ilm. He ' s produced more 

than 400 image transfers, most with 

Type 809 8 x 10" instant co lor print 

fi lm . Widely exhibited, his transfers 

are held in many private co llections 

l I 

I J 
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around the world , a nd Bekker him-

self is now represented by Atl a nta ' s 

prestigious Fay Gold G a llery and 

The W orks Gallery in Costa M esa , 

Cal iforn ia, where he has a major 

exhibit ion open ing in mid-November. 

Bekker's road to fine-arts success 

has been a circuitous one. Born and 

ra ised on a farm in Umta li , Rhodesia 

- now known as Mutare , Zimbabwe 

- he stud ied photography at both the 

Technikon Nata l in South Africa and 

the London College of Printing . Afte r 

working as a comm erc ial photographer 

in South Africa, he came to the U .S. 

in 1986 and now divides hi s time 

l 

J 
J 



between fine art a nd commercial He normally peels his fi lm after 

photography a nd teaching at the about ~O seconds and removes it 

Art Institute of Atlanta . from his paper after 90 seconds , 

While he continues to seek cha l- se lectively c leaning the image with 

le ng ing commercia l ass ignments, a Q-tip or his finger and often rub-

Bekker devotes much of his time bing the surface with steel wool. 

to his transfer work, as h e has He will also occasionally add dyes. 

since ~990. Among the most impressive of 

"Transfers g ive me complete creative Bekker's transfers are his triptychs, 

control and a llow me to produce some- composed of three 8x~0" images. 

thing that's different- photographic, To create them, Bekker painstak-

yet not quite photographic, " he says. ingly maneuvers his Sinar P 8x ~0" 

Unlike many photographers, camera with his stud io stand to 

Bekker adopts a flexible transfer capture three separate images 

techn ique, employing hot or cold of his subject , with about a 1/ 16" 

water, as we ll as a variety of papers. overlap between each exposure. 

TEST 9 MAGAZINE 

Many of Bekker's most compe lling 

transfers incorporate flowers, fruit , and 

anima l bones, the latter saved from 

previous journeys to Mozambique. 

Apart from t h eir stylisti c grace, the 

bones h e lp Bekker 

reca ll the magical, 

and avai lab le, nat-

ural splendor of 

yesterday ' s Africa . 

" I remember trav-

e ling to Mozambique 

on holiday with my 

family," he expla ins. 

Back then, you 

could drive up the 

coast of M ozam-

bique in a Land 

Rover at low tide 

a nd not see a hint 

of civilization for 

hours. In many ways, 

I miss Africa a lot. " • 

Although this image 

appears to have political 

overtones. Bekker's 

Intentions In creating 

this projection print on 

Type 809 film were 

purely aesthetic. 



x 
In Gerh ard Vormwa ld ' s 

universe, it 's hard to t e ll 

w h e re t h e a ll egory ends and 

the fun begins. 

Vormwa ld , a native of H e ide lberg, 

Germany who's been liv ing in Paris 

s ince 1983, creates witty, often per

plexing photographic tab leaux that 

routine ly incorporate everything 

from levitating peop le to dan c ing 

chickens. His origina l , offbeat vis ion 

has earned him a loyal commerc ia l 
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f 
and editoria l fo llowi ng in Europe, 

where hi s work h as appea re d in 

adverti s ing campa ig n s for TDK, Sony, 

and Fi at, among othe rs , as we ll as 

on more tha n 60 covers of the Ger

man wee kly m agazine Stern. 

Whil e look ing to exp a nd hi s com

m erc ial work to the U.S.- whe re he 's 

re presented by Amy Frith in Boston 

a nd Susan Mill e r in N ew York 

Vormwa ld h as devoted in creas ing 

time and energy to his fine-a r t photo

graphy, often drawing on his talents 

as a sculptor a nd pa inter (his form a l 

e ducation is in the f ine arts) . 

Polaroid films h ave a lways 

played a major role in the c reation 

of Vormwald ' s one-of-a -k ind visua l 

statements. In fact , Vormwa ld j okes, 

he m ig ht b e one of Pola roid ' s 

b iggest customers . 

" I h ave never use d a lig ht meter, 

and don 't e ve n know h ow to ," h e 

expla ins . " Light meters ca n only pro

vide facts , but I ' m more interested 

in h ow a n image looks. I pre f er to 

set my lighting - usually a com bina

tion of fl ash, daylig ht a nd tungsten 

a nd s hoot a Po la ro id print . That way, 

I can judge the image for myself, 

~ Polacolor PRO 100 
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make some adjustments, shoot as we know it is changing because meta l artist's palette and the brushes 

another Po la ro id print, and so o n . of d ig ita l techn iques and other made of thorny rose stems, I ' m 

It ' s not uncommon for me to go infl u e n ces, I bu il t a working camera trying to show how hard it is to cre-

through two boxes of Po laroid film and then turned it into a birdcage. ate interesting pa intings nowadays. 

to get one fina l image." B ut the litt le bird is not there-on ly Sometimes , it just seems as if every-

Whi le Vormwa ld norma lly proofs its p ixe l representation is. With the thing has a lready been done. " • 

with Type 59 fi lm, he recent ly exper-

imented with new Polaco lor PRO 

100 and says he wi ll add it to his 

arsena l once it becomes readi ly 

avai lab le in Paris . 

" Polaco lor PRO 100 gave me 

especia lly good results in f lash light-

ing, " he notes. " I like its colors and 

whites . In fact , I th ink you could 

even mat and frame Po laco lor 

PRO 100 prints as f ina l art." 

Vormwa ld used both Type 59 and 

Po laco lor PRO 100 to shoot two of 

h is most recent creations- a tripodal 

camera cum birdcage and a metal 

artist ' s palette daubed with flam ing 

paint. Built by Vormwa ld both as 

scu lptures and as photographic 

subjects, they typify h is newer, more 

conceptual approach to photography. 

" Photographers used to say 

'Watch the birdie ,' when they were 

about to take a picture ," he explains. 

" To demonstrate that photography 

Type 59 ~ 
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e serve on seo e 
~ HENDERSON/CARTLEDGE 

"With landscape photography, 

you take what you get. It can be 

frustrating if you have limited time 

and the lighting isn't right, but we'd 

like to expand our land

scape work, " says David 

Cart ledge of Boston-based 

Henderson/Cartledge 

Photography. 

Despite its inherent 

uncertainties, landscape 

photography provides a wel 

come break from sti ll -life 

and studio assignments for 

Cartledge and his partner, 

Elizabeth A. Henderson. 

To date , the pair ' s growing 

landscape portfolio 

including this 1992 photo 

of an abandoned barn in 

Farmington , Maine-has 

been recorded entire ly on 

PolaGraph instant 35mm 

slide film. 

"Po laGraph ' s gra in and contrast 

seem to pop more than conven

tional film's," notes Cartledge. 

"You can't use it on just anything

it ' s too contra sty for flat skies , for 

example. But it preserves the detail 

in heavy skies , and helps create 

interest at the top of the shot. " 

To lessen contrast slightly, 

Cartledge adds that he and 

H enderson typically underexpose 

PolaGraph by up to a full stop. 

"At this point , we ' re not inter

ested in landscape photography 

with conventiona l film," Cartledge 

says. " With PolaGraph , the unique 

nature of the film is as important 

as the landscape itself." 

.... NEAL RANTOUL 

" I ' ve a lways been primarily an out

door photographer, " says Neal 

Rantoul, who produced " Near 
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High lands, North 

Carolina " (be low) in March 

1991 on Type 803 8 x 10" 

instant print film. The photograph 

is part of the Polaroid Co ll ect ion. 

H ead of the Photo

graphy Program at 

Boston 's Northeastern 

University, Rantoul 

began shoot ing in 

the 8 x 10" format in the 

ear ly 1980s, and was 

an early field -tester of 

Type 803. 

" Th ere ' s a long land

scape tradition with 8 x 10'; 

in c luding photographers 

like Ansel Adams and 

Frederick Sommer, who 

was a big influence on 

me, " he says. " I like 

Type 803 because it ' s not 

only c lear and sharp , but 

also quite fast. It ' s rated at 

ISO 800, but I think it cou ld 

be as high as 1000. With Type 803, 

I can use a fast shutter speed like 

1/125 second , and an aperture 

of f/32 or f/45 , which g ives great 

depth of fie ld. " 

For Rantoul , the search for compe ll

ing landscape images assumes spiri 

tual, as well as artistic, sign ificance. 

"The Indian word 'chautauqua,' 



whic h I learn e d in th e S o uthwe st , 

d e s c ribes a j o urney th at ' s both 

inte rn a l a nd ext e rn a l, " he expl a in s . 

" Th at' s wha t I ' m on whe n I'm driving 

in m y ca r, looking f or things th a t 

I find s u bstan t ia l , a nd then t r y ing 

to c re a t e im ages tha t l ive up to the 

tra diti o n th at Somme r, A a ron 

Si sk ind , a nd H a rr y C a ll a h a n h e lpe d 

to establi s h. " 

JADE GATES ~ 

" I love to t r ave l 

a nd ph o t ogra ph 

w h a t e v e r in s pires 

m e, " says Ja d e 

Gat es , a f ine a rts 

a nd c omme rc ia l 

photog ra phe r b a s e d 

in S a rasot a , Florida. 

" Fo r m e , tra v e ling 

i s a n eve r-e nding 

e ducati on. " 

G ates h a s pro 

duced a s ig nificant 

number of la nd

scapes d u r ing the course o f h er 

world w ide trave ls . A f avorite 

m e dium is the Po la ro id 

image tra n s f e r. 

" Bes ides b e ing a 

photog ra phe r, I a ls o 

draw a nd p a int , " s he 

says , " a nd 

im age tra n s f e r 

le ts m e c ombine a ll m y 

inte re s t s to c reat e the images 

I want t o see . Tra n s f e r s a lso 

h a v e a n a ntique f ee l t h a t a ppea ls 

to m e . Th ey ' r e l ike th e f resc oes 

I 've seen in Ita ly, m a d e more bea u

tiful w ith age. " 

G a t es , w h o t eac h es co u rse s 

in im a g e transf er t o o the r loca l 

photog r a ph e r s , produ ce d th e 

untitl e d tra n s f e r sh own h e re 

from a 35m m s lid e print e d o nto 

Ty p e 669 f ilm w ith the Vivi ta r Slide 

Printe r . Th e tra n s f e r , o n Arc h es 

L a n a qu e ll e wate r co lor p ape r , 

d e pi c t s a row 

of b each hou ses G a t es 

h a d ph o tog ra phe d n ea r Bri g hto n , 

Engla nd. Gat es p a inte d h e r trans-

f e r h eav i ly w ith 

w a t e rc o lors 

a nd u sed h e r 

finge rn a il t o 

e nh a n ce the 

g rass in the 

foregro und . 

" I wa n t e d 

a rea l Eng li s h 

f ee l ing, " s h e 

expl a in s . " M y 

impress io n o f 

Eng la nd i s o f a 

pl ace o f hi s t o r y 

a nd c ultu re 

and n o t muc h 

s un . Th e co lors 

I c h ose f o r t h e beac h h o u ses 

remi nd m e of Euro p e, a n d o f 

Eng li s h a rt. Th e a rtwork in Eng la nd 

h as w onde rful co lo rs - d ee p , d a rk 

g ree n s , re d s, and brow n s. They' re 

so diffe re nt f ro m the pinks a n d 

a qu a marines I see in Florid a. I 

rea ll y like th at Europea n loo k . " • 



INSTANT ANSWERS 
Does Polaroid maintain a 

permanent photog raphic 

collection? If so , how are photo-

graphs selected? 

- S.P., Milwaukee, W I 

Housed in Cambridge, 

Massachusetts and Lausanne, 

Switzerland , the Polaroid Collection 

showcases the work of many of 

today's most renowned photogra-

phers. Here are a few guidelines for 

subm itting your work for consideration: 

• A ll images se lected must be 

released to Polaroid for exhibition 

and editorial purposes; photogra-

phers reta in copyright. 

• Images must be generated on 

or with Po laroid materials , and 

shou ld be signed and identified 

by title, date, and fi lm type . Framed 

images can n ot be accepted. 

• Please ship or hand-deliver work 

to Polaro id in a fiberboard carry-

ing case only, with return postage 

and instructions . Insurance 

coverage is the responsibi l ity of 

the photographer. 

Submissions should be sent to: 

Micaela Garzoni, Acting Curator, 

Polaroid Collection, 1.1.9 Windsor 

Street, Cambridge, MA 021.39. Call 

617- 577-5560 for further information . 

Can I do imag e transfers 

with Polacolor PRO :1.00? 

- R.G. , Joplin, MO 

Certa inly. New Polaco lor 

PRO 100 fi lm wi ll provide 

exce l lent transfer resu lts. However, 

it requires d ifferent handling than 

other popular Polaroid transfer films. 

First, the water in which the paper or 

other transfer medium is soaked must 

be either acidic or alka line. An acidic 

so lution can be created by adding 

lemon ju ice or wh ite vinegar-abou t 

one-half cup to one inch of water, if 

you're using the tray that comes with 

Polaroid 's image transfer kit. To create 

an a lkaline solution, lightly coat the 

bottom of your water tray with baking 

soda, and then add water. As a ru le, 

transfers work best with hot water; 

when working w ith Polacolor PRO 100, 

your water shou ld be very hot. 

After you 've prepared your water 

and soaked your paper, follow the 

rol l ing and transfer process that 

works best for you. 

Just as Polaco lor PRO 100 prints 

have greater saturation and co lor 

fidelity than Type 669 or other 

instant prints , so wi l l your PRO 100 

transfers. In addition , Polacolor 

PRO 100 transfers have a slightly 
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warm, or ye llow, t int that can be 

eliminated, if desired , by using a 

blue fi lter in your slide printer. 

I ' m interested in trying 

Polaroid 's new scanner. 

How can I arra nge a demonstration, 

or obtain the name of a dealer who 

sells it? - P.B., Denver, CO 

The new Polaro id CS-500 

D igital Photo Scanner is 

the wor ld 's fastest desktop scanner. 

It scans any 4 x 6" or sma l ler art-

work in just 12 seconds at 500 dp i 

resolution, six seconds at 250 dpi , 

and three seconds at 125 dpi. 

It's availab le in two versions-

the CS-500i for both Windows and 

Macintosh , and the CS-500 for 

Macintosh only. 

You can arrange a demonstration 

through any authorized Polaroid 

dea ler. For the name of the dea ler 

nearest you, ca l l the Polaroid Hotline 

at 800-225 -1618, ext. 65 . • 

In our last issue, we inadvertently 
misspelled the last name of 
Minneapolis commercial photo
grapher Steve Umland. Anyone 
interested in contacting Umland 
can reach him at 612-332-1590. 

Test regrets the error. 



• 

" When my wife spotted an old GMC pickup truck behind a store in Taos, N ew M exico, s h e knew I ' d want to 

photograph it . It just screamed texture ," says M yron, a Santa Fe-based advertis ing photographer whose work 

has appeared previous ly in Test. After viewing his o riginal 35mm s lide, M yron decided to reproduce the image 

on new Polacolor PRO 1.00 fi lm as a se lf-promot ion. 

" Eac h month, I send selected c lients an image on Polaroid film ," he exp lains. "Because they ' re technically 

one-of-a-kind, I find that Po laroid images have more emotion a l impact than four-color, mass-produced promo

tiona l p ieces." 

To contro l color and contrast in his f ina l image, M yron used dyes a nd a gray wash to retou c h the trans

parency used to create his projection print . 

" It took a w hil e," he notes, " but I wound up with a Polacolor PRO 1.00 print that made my original s lide 

look drab by comparison. " • 
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12TH ANNUAL MARKETING AND Daylab II color head to produce smal ler-

MANAGEMENT CONFERENCE/ EXPO format prints can enj oy 8 x 10" capabil-

Thi s conference, sponsored by Winona ity s imply by purchasing the 8 x 10" 

School , wi ll take place January 17-20 base, list-priced at on ly $139, exclud-

at Bally ' s Casino Resort in Las Vegas. ing a film ho lder. For more information, 

It ' s designed for stud io owners, or to purchase the D aylab II , contact 

managers, a nd marketing personnel D aylab directly at 714-988-3233. 

who want to enhance their sa les, 

operations, and profit-making ski ll s. ENVIRONMENTAL UPDATE 

Th e accompanying trade show wi ll give Through product design and packag-

participants the opportunity to meet ing c h anges, Polaroid is m inimiz ing 

w ith leading manufacturers, suppl iers , the environmenta l impact of its prod-

and service organizations . For more ucts once they reach c u stomers: 

information, ca ll 800-742-7468. • Bulk packaging for 4 x 5 " instant 

s h eet film eliminates a ll blue dis-

SLIDES TO 8 x 10" PRINTS play boxes and all but one prod uct 

WITH DAYLAB II info rmation insert- a s ig nif icant 

The Daylab II/Polaroid S lide Printer now waste reduction. 

lets you turn your 35mm slides into • Polaroid's new 10-frame, 3 1/ 4 X 4:Y4" 

8 x 10" Polaroid peel-apart prints any- instant pack film products -

w he re, in just 60 seconds. Available Types 664 and 667- offer greater 

with or without a built-in fi lm h o lder, the conven ience and 20% less waste. 

D aylab II is compatib le w ith 31/4X4:Y4'~ • Polaro id professiona l instant 

4 x 5", a n d 8 x 10" film formats and fi lm boxes a re m ade from paper-

off ers built-in co lor f ilters and cropping/ board w ith 75% recycled materi a ls 

en larging features . The bas ic Daylab II with a min imum of 25% post-

system is li st-priced at consumer waste . 

$289 . Photographers • M any film boxes now include prod-

uct information printed d irectly on 

the box, rather than on a separate 

piece of paper. For a copy of 

Polaroid and the Environment, a 

brochure o n post-consumer waste 

initi at ives , call 617-577-4873 . 

" PAINTERLY PHOTOGRAPHY" 

Fans of SX-70 man ipulation w ill want 

to p ick up Painterly Photography: 

Awakening the Artist 

Within, a new book by 

photographer/painter 

Elizabeth Murray. Pub-

lished by Pomegranate 

Artbooks of Petaluma , California, 

Painterly Photography presents 66 

of Murray's SX-70 manipulations, as 

we ll as a li st of tools and resources . 

IMAGE TRANSFER CONTEST 

In conjunct ion with the C hicago chap-

ter of t h e Advertising Photographers 

of America (APA) , Polaroid recently spon-

sored an image transfer contest, open 

to a ll Chicago-area APA members. First 

prize - a day on the Po laroid 20x 24" 

camera - went to Norah Delaney. 

PROTECTING CHILDREN WITH 

PROJECT KIDCARE 

To he lp address t h e growing prob lem 

of m issing chi ldren , Po laroid a n d 

the National Center for Missing and 

Exploited C hildren (NCMEC) have 

joined forces to create Project 

KidCare, a n a t ional ch il d safety 

and standa rd ized photo identifica-

tion program . To find out how you 

can sponsor a KidCare event , ca ll 

800-225 -1618, ext . 65 . • 
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